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Paper-based packaging championed by consumers for
its environmental attributes

Results of a new European survey reveal that paper-based packaging is favoured for being
better for the environment, as consumers become increasingly conscious of their packaging
choices.

The survey of 5,900 European consumers, conducted by industry campaign Two Sides and
independent research company Toluna, sought to understand consumer preferences,
perceptions, and attitudes towards packaging.

Respondents were asked to choose their preferred packaging material (paper/cardboard, glass,
metal, and plastic) based on 15 environmental, practical, and visual attributes.

Among the 10 attributes paper/cardboard packaging is preferred for, 63% of consumers choose it
for being better for the environment, 57% because it is easier to recycle and 72% prefer
paper/cardboard because it is home compostable.

Glass packaging is the preferred choice of consumers for giving better protection of products
(51%), as well as being reusable (55%) and 41% prefer the look and feel of glass.

Jonathan Tame, Managing Director of Two Sides, states, “Packaging was placed firmly on the
agenda for consumers after thought-provoking documentaries, such as David Attenborough’s
Blue Planet 2, which demonstrated the impact our waste is having on the natural environment.
Our survey shows consumers around Europe recognise paper-based packaging’s environmental
qualities, but some areas remain misunderstood, particularly paper’s high recycling rate.”

Consumer attitudes towards plastic packaging are clear, with 70% of respondents stating that
they are actively taking steps to reduce their use of plastic packaging. Plastic packaging is also
accurately perceived to be the least recycled material, with 63% of consumers believing it to have
a recycling rate of less than 40% (42% of plastic packaging is recycled in Europe’).

Paper/cardboard packaging is considered to be the most recycled material, with 30% believing
the European recycling rate to be over 60%. With an actual recycling rate of 85%', there is still a
significant number of consumers who underestimate paper/cardboard packaging’s high recycling
rate.

Glass is considered the second most recycled packaging material, followed by metal. With actual
recycling rates of 74% and 80% respectively', the recyclability of these packaging materials is also
widely misunderstood by consumers.

The survey found that consumers throughout Europe are willing to change their behaviour to shop
more sustainably. 44% are willing to spend more on products if packaged in sustainable
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materials and nearly half (48%) would consider avoiding a retailer if they believe that rcﬁiler is not
doing enough to reduce its use of non-recyclable packaging.

Jonathan continues, “Consumers are becoming more aware of the packaging choices for the
items they buy, which in turn is applying pressure on businesses — particularly in retail. The culture
of ‘make, use, dispose’ is slowly changing.”

The wide-reaching survey also explored consumer perceptions of retailers’ efforts to reduce use of
non-recyclable packaging, awareness of forest certification and environmental labels, and
shopping bag material preferences.

To read the full report, please visit www.twosides.info/packaging2020

ENDS

Notes to editors
Survey full sample breakdown

Nationally representative surveys — by age, gender, and region — were conducted using Toluna’s
online polling platform in March 2020. Sample sizes:

e Austria, 500

e Denmark, 350

e Finland, 350

e France, 1,000

e Germany, 1,000

e ltaly, 1,000

¢ Norway, 350

e Sweden, 350

¢ United Kingdom, 1,000

About Two Sides

Two Sides is a not for profit, global initiative promoting the unique sustainable and attractive
attributes of print, paper and paper packaging. Two Sides” members span the entire print, paper
and packaging value chain including: forestry, pulp, paper, packaging, inks and chemicals,
finishing, publishing, printing, envelopes manufactures and postal operators.

For more information about the report, or to learn more about Two Sides, please contact us:

Country Name Email

Australia and New Zealand Kellie Northwood kellie@thermc.com.au
Austria Patrick Mader patrick@twosides.info
Brazil Fabio Arruda Mortara fam@twosides.org.br
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France Jan Le Moux jan@twosides.info
Germany Anne-Katrin Kohlmorgen anne@twosides.info
[taly Massimo Ramunni massimo@iwosides.info
Nordics Magnus Thorkildsen magnus@twosides.info
North America Kathi Rowzie kathi@twosidesna.org
South Africa Deon Joubert deon@za.twosides.info
United Kingdom Jonathan Tame jonathan@twosides.info
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